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Concrete methods and best practices to structure your content,
track AI visibility, and integrate GEO into your SEO workflows.
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From SEO to GEO: a new era of search visibility

Over the past 30 years, SEO has shaped how 
brands appear online — through keywords, 
backlinks, and technical optimization.
But generative AI is rewriting the rules.

With tools like ChatGPT, Perplexity, Gemini,
or Google AI Overviews, users no longer browse 
through a list of links. They get synthesized 
answers, drawn from high-authority content.
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Introduction:
Why SEO alone is no longer enough

This shift calls for a new strategy: generative engine 
optimization (GEO). GEO doesn’t replace SEO —
it complements it by helping your content get 
selected, understood, and cited by AI systems.

In this guide, we’ll explore how GEO works,
how to integrate it into your strategy, and
how to make your content visible across both 
search engines and generative platforms.
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Understanding GEO
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Search habits are evolving. For informational 
queries, users increasingly expect a straight answer, 
not a list of links to explore.

This shift doesn’t mean search is disappearing,
but attention is shifting upstream, toward
the answer layer. Before users click, they already 
read. Before they choose, they trust what’s 
surfaced.
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To defend its prominent place, Google is 
responding in kind — rolling out AI Overviews
to keep users inside the experience, not bouncing to 
external sources.

In this new landscape, being ranked isn’t enough. 
Your content must earn its place in synthesized 
answers — through structure, clarity, and authority.

GEO is about anticipating this evolution.
It’s the layer that ensures your brand shows up
not just in search results (whether Google’s
or Perplexity’s, ChatGPT’s…), but in the answers 
themselves.

Understanding GEO
The rise of AI answers
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AI Overviews now appear in 16.5% of all Google 
searches in the U.S. (Ahrefs AI Overviews Study, 
2025), up from 6.5% in January—a 102% surge
in just two months. For informational queries 
specifically, AI Overviews appear in 88% of cases, 
fundamentally changing how users find answers 
(Semrush AI Overviews Study, March 2025).

Perplexity AI processes over 780 million monthly 
search queries as of May 2025, with 22 million 
active users (Index.dev, 2025). The platform 
maintains a 95% accuracy rate and 6.2% market 
share in the AI search market (TapTwiceDigital,
April 2025), demonstrating growing user trust
in AI-powered search alternatives.

ChatGPT reached 800 million weekly active users
in 2025, processing over 1 billion queries daily 
(DemandSage, September 2025). This represents
a 4x increase from 2024, showing that generative AI 
tools are becoming an essential part of users' daily 
information-seeking behavior.

800M
weekly users

16.5%
of Google searches

780M
monthly queries

Search Dynamics (2025)

Sources: DemandSage, Ahrefs, Semrush, TapTwiceDigital)

Understanding GEO 
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AI Search VS traditional Search Engines

Traditional Search Engines:

● Lean on keywords to find information

● Results mainly based on links and separated 
by source

● Most searches need clicks to know more

● Each search is an isolated query
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AI Search VS traditional Search Engines

AI Search:

● Advanced AI understands context and 
natural language

● Conversational interface with results 
summaries from multiple sources

● Maintains context between interactions

● Gives direct answers in the tool itself
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LLMs don’t crawl the web like traditional
search engines. They generate responses
by synthesizing patterns from vast, pre-ingested 
datasets — including websites, reviews, directories, 
forums, and proprietary data.

Each model has its own scope of data
and update frequency. Some favor real-time 
sources, others prioritize structured repositories
or brand-owned assets.
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What matters is not just being online — but being 
present in the right sources, with consistent, 
well-structured, and reliable information.

This includes your website, but also your business 
profiles, product pages, UGC, and trusted 
third-party directories.

GEO visibility is earned across this ecosystem: 
the more aligned and credible your data, the more 
likely you are to be cited in LLM answers.

GEO foundations:
Where LLMs get their answers
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LLMs don’t index — they infer. When prompted, 
they select relevant data from pre-trained models 
and generate new answers based on clarity, 
structure, and trust.

They identify relevant information, select trusted 
sources, and recompose a response that feels 
human, coherent, and accurate.
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To be reused by LLMs, your content must meet
key criteria: structured formatting, factual 
reliability, and semantic clarity.

In this landscape, hollow copy and keyword padding 
fall flat. What stands out is well-organized, 
verifiable content that anticipates user intent.

Optimizing for GEO means writing with both 
humans and machines in mind — shaping content 
that earns its place as a cited, recontextualized 
source.

How LLMs work: why structure and 
trust matter

Structured formatting

Factual reliability

Semantic clarity
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Be everywhere that matters

LLMs draw from multiple sources: your site,
your listings, user reviews, directories,
and public databases.

Trust comes from consistency

Contradictions between sources weaken credibility 
and reduce your chances of being cited.
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Structure matters

To appear in LLM responses, content must be 
well-formatted, logically ordered, and easy to parse 
for users and machines alike.

Trust matters more

It places your insights inside AI-generated answers,  
with no need for users to click at all.

Key takeaways

Consistency shapes your presence

Your visibility depends not just on one 
channel, but on the coherence across all of 
them.

LLMs reward clarity and credibility

To earn your spot in generative answers, your 
content must demonstrate logic, depth, and 
trust — not just relevance.
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The user enters a prompt 
“What is Semji?”

ChatGPT defines one or more 
keyword(s)

ChatGPT generates its responsePerforms a web search

Analyzes the content 

Semji is a SaaS platform dedicated to SEO optimization, powered by artificial 
intelligence, designed to help marketing and content teams improve the visibility 
and performance of their websites. Concretely, Semji offers a set of integrated tools 
that allow you to:

Identify SEO opportunities: Through advanced analysis, the platform detects 
content with strong potential based on criteria such as search volume and current 
rankings on Google.

Optimize content production: Semji includes features like AI+ Content, Atomic 
Content, and AI+ Fact Checking to assist in writing and optimizing articles. These 
tools help editors generate suggestions, titles, and even full paragraphs to ensure 
content is aligned with best SEO practices.

Measure and track performance: Using the “Content Score” indicator, the platform 
enables users to track the impact of their optimizations and measure ROI from their 
editorial strategy. Reports and dashboards (often linked to Google Search Console 
or Google Analytics) provide detailed insights.

How ChatGPT works with web search

12
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Creating GEO-friendly content
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3.2.1.
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Be comprehensive

Generative engines prioritize content 
that covers a topic thoroughly,
not just superficially.

Address the core question, but 
also its variations, related terms
and follow-up queries a user
might have.

It’s all about depth signals authority: 
the more complete your answer,
the more likely it is to be selected
and reused.

Write for humans

LLMs favor content that reads 
naturally — not like it was written
for an algorithm.

Use a conversational tone
that reflects how people ask
and answer real questions, avoid 
keyword stuffing or rigid phrasing. 
Clarity and rhythm help your content 
feel human, and is easier to reuse!

Show E-E-A-T

Generative engines look for content 
they can trust… and trust comes from 
identifiable signals.

Make it clear who is speaking! Why
are they qualified? What experience 
supports their perspective? Mention 
roles, past projects, or real-world 
insights that show direct involvement.

Finally, avoid vague claims
or generic expertise.

Creating GEO-friendly content
15 tips to follow
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6.5.4.
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Be clear and simple

LLMs prioritize content that’s easy
to parse for both machines
and readers. Use short sentences, 
simple structures, and avoid 
unnecessary jargon or complexity.

If technical terms are needed, make 
sure to explain them. Clarity improves 
both understanding and reuse.

Use rich semantics

Generative engines rely on context, 
not just keywords, to understand
and reuse content (just like search 
engines, actually!). Incorporate 
synonyms, related terms,
and variations to signal depth
and semantic coverage.

This helps LLMs interpret
your content more flexibly
and match it to a wider range
of queries.

Focus on user intent

LLMs are designed to answer 
intent-driven queries, not just
match keywords.

Understand what the user really wants 
to know, and cover the sub-questions 
that naturally follow.

The better you anticipate intent,
the more likely your content will be 
surfaced as a complete, relevant 
answer.
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9.8.7.
16

Structure with logic

Clear structure helps LLMs interpret 
your content and follow its reasoning 
step by step.

Use a consistent H1–H6 hierarchy 
that mirrors how users navigate 
information.

Logical organization increases both 
readability and the chances of 
citation in AI-generated answers.

Add originality & value

LLMs are trained on large datasets,
but they seek original, high-value 
inputs.

Include real quotes, expert opinions, 
unique stats, or first-hand commentary 
to enrich your content.

These elements add depth and make 
your content stand out as a valuable, 
non-generic source.

Ensure accuracy

LLMs favor information they can trust 
and verify across multiple sources.

Use up-to-date facts, data, and 
references that reflect current 
knowledge or practice.

Avoid speculation or outdated claims 
— accuracy increases
your chances of being cited reliably.
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12.11.10.
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Highlight key takeaways

Generative engines prioritize clarity, 
especially in long-form content.

Add short summaries at the top
or bottom of your articles to surface 
main ideas quickly. This helps LLMs 
(and users) grasp your message 
faster and improves chances of reuse 
in AI-generated answers.

Provide alt text 

LLMs can’t see or hear: they rely 
entirely on text to interpret visual
and audio content. Add descriptive
alt text to images and transcripts
to videos or podcasts whenever 
possible, just like for search engines.

This ensures your content stays 
accessible — and fully reusable
in AI-generated answers.

Use lists and tables

Structured formats like bullet points 
and tables help LLMs extract 
information more easily. They break 
down complex topics into digestible 
chunks, which is useful for both 
readers and machines.

This clarity improves your chances
of being selected in concise, 
data-driven answers.
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15.14.13.
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Quote your sources

Transparency is key to GEO, as LLMs 
rely on verifiable sources to build 
trustworthy answers. Mention
where your information comes from, 
and make your references explicit.

Quoting credible sites improves
your authority and increases
your chances of reuse by AI.

Use canonical formats

LLMs favor familiar structures
like how-tos, comparisons,
and step-by-step guides.

These formats help machines detect 
the purpose and scope of your content 
more easily.

Use them to clarify intent
and improve your chances of being 
cited in structured answers.

Add an FAQ section

FAQs match the structure of user 
prompts, making them highly 
GEO-friendly.

Write concise Q&A blocks that reflect 
real search behavior and answer 
specific questions.

Don’t forget to use proper schema 
markup to boost machine-readability 
and improve chances of citation!



From SEO to GEO: a new era of search visibility 19

Optimizing your GEO
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Before rewriting for GEO, run a quick audit to assess 
how well your content performs in AI-driven search. 
The goal is to identify gaps that prevent LLMs from 
understanding and reusing your content.
Here’s how to get started:

1. Test prompt visibility
Type a key user question into ChatGPT or another AI 
tool. Check if your content appears or is 
paraphrased in the answer. If not, it may lack clarity, 
structure, or source authority.

2. Evaluate section by section
Continue the audit block by block: H2s, paragraphs, 
lists.
Check for clarity, structure, and missing sources.
Add comments like “Too vague” or “No citations.”

3. Score and prioritize
Give each section a simple rating (e.g. A to E),
and ask ChatGPT to rate each of them based on
its previous comments. Focus your rewriting efforts 
on the weakest parts.
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Your audit checklist :

▢ Does the content answer a real,
specific question?

▢ Is the structure clear and easy to parse?

▢ Are facts, dates, or sources explicitly cited?

▢ Is each section focused and reusable
on its own?

Optimizing your GEO:
Auditing your GEO readiness
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2. Targeted section-by-section edits

Focus only on weak sections flagged in the audit.

✔ Faster than a full rewriting
✔ Ideal for SEO-performing content
✔ Reduces risk of harming existing rankings

Use Semji’s AI assistant to streamline both 
approaches — from audit to optimization.

E.g.: Instead of rewriting a high-ranking article
from scratch, update only the introduction and FAQ. 
Focus on clarity, citations, and semantic depth
to improve LLM compatibility — while preserving 
your SEO performance.
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Two GEO rewrite workflows

Prompt example: 
Rewrite this article in a GEO-optimized format. 
Keep the same tone and main ideas, but 
improve clarity, structure, and E-E-A-T.
Add sources, summaries, and a short FAQ.

Not all GEO rewrites require starting from scratch. 
Based on your audit results, choose the right 
workflow for your page:

Even a partial rewrite can dramatically 
increase your chances of being cited.
Start with sections that score poorly
in your GEO audit — such as vague intros, 
missing sources, or thin answers in FAQs.

Pro tip

1. Full rewrite with GEO prompting

Rework the entire content using a dedicated 
prompt. This ensures a consistent tone,
clear structure, and GEO alignment.

✔ Adds citations, summaries, FAQs
✔ Improves E-E-A-T and semantic clarity
✔ Preserves SEO intent with prompt controls
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GEO is not a trend: it’s a structural shift in how 
visibility is earned across search experiences.
As LLMs reshape the journey, brands must adapt
to new standards of relevance.

Traditional SEO remains essential, but it is
no longer sufficient. GEO adds a new dimension: 
being selected, quoted, and trusted by AI models 
that synthesize content from diverse data sources.

Winning in this new environment means aligning 
content with both human expectations
and machine logic through clarity, structure, 
credibility, and presence across key platforms.

With the right tools and workflows, marketing teams 
can make GEO a repeatable habit and turn 
AI-powered search into a real competitive 
advantage.
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Your checklist :

▢ Audit your current GEO visibility

▢ Identify and track AI-generated traffic 

▢ Improve content clarity and structure

▢ Align SEO & GEO goals in your roadmap

▢ Strengthen mentions on trusted external 
sources

▢ Monitor your brand in AIO and others LLMs

▢ Create content adapted to voice, chat & 
multimodal prompts

▢ Keep structured data & SSR up to date

▢ Train your teams on GEO best practices

Conclusion



About Semji
Semji is an AI solution designed for content excellence.

Our solution helps you create more effective 
content in less time.

Whatever your target market, Semji enables you to :

● Increase traffic to your content,

● Accelerate your sales,

● Boost your teams' productivity,

● Measure the performance of your content 
investments.

Request a demo

Brand Voice
Use AI to create authentic, consistent, SEO-optimized content in your brand’s 
unique tone and personality.

Internal Knowledge Resources
Use your company's exclusive knowledge and expertise to create ultra-personalized 
content.

SEO optimization
Platform recommendations guarantee the publication of content that maximizes 
your SEO rankings.

Prioritization score
Find out in just a few seconds which content needs to be optimized first.

Content ideas
Quickly identify new sources of SEO acquisition.

AI Writing & GPT-4 brief
Produce content 6x faster by saving time while preparing and writing.

Reports
Easily track the profitability of created and optimized content.

Chrome extension
Eliminate time-consuming production tasks and save up to 10 hours a month.

https://semji.com/request-a-demo?utm_campaign=2025_07_ebook_geo&utm_medium=content&utm_source=semji&utm_content=livreblanc
https://semji.com/request-a-demo?utm_campaign=2025_07_ebook_geo&utm_medium=content&utm_source=semji&utm_content=livreblanc


Semji is the #1 solution
for enterprise companies :

● Increase conversion by 53%

● Increase sales by 45%

● Product content 6x faster

Curious to know more about Semji ? 
Contact us !

Scale AI visibility.
Drive real ROI.

https://semji.com/contact?utm_campaign=2025_07_ebook_geo&utm_medium=content&utm_source=semji&utm_content=livreblanc


Any feedback on our ebook?
Any question about Semji? Contact us!

+1 (302) 307-9947 semji.com marketing@semji.com
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