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Introduction

Artificial intelligence (Al) radically transformed content
marketing strategies in 2024, pushing companies to adapt
their processes to stay competitive.

While 86% of companies are already using generative Al
for content and SEO (Semji study: The impact of Al generative

on Content and SEQ teams), urgent questions remain: how
can we leverage Al’s full potential? How do we ensure
high-quality outputs while accelerating production? And,
above all, how can we operationalize

this powerful technology throughout our processes to
maximize ROI?

This white paper unveils concrete ways to integrate Al into
your SEO content strategy. From hyper-personalization

to large-scale automation, discover how tools like Semiji
are revolutionizing content production and optimization.

Whether you're a CMO, Content Manager, or SEO Manager, this
practical guide will help you fully exploit the potential

of artificial intelligence and optimize your approach to
content marketing in 2025.

of companies already use
generative Al for content
and SEO.



https://semji.com/ebooks/semji-study-artificial-intelligence/
https://semji.com/ebooks/semji-study-artificial-intelligence/

Understanding
the fundamentals of Al
for Content Marketing

How Al is redefining Content Marketing

Artificial intelligence is not a trend, but an essential lever that
is transforming digital marketing. And for good reason, the
advantages are clear:

—> Productivity gains: dramatically reduces the time
needed to produce quality content,

=) Creativity gains: avoids writer's block, so new ideas can
be explored more quickly,

—> Increases scalability: automates content production
without sacrificing quality.

However, its rapid adoption brings new challenges.

Today, producing content with Al is accessible
to everyone. Technical barriers have been removed
and production time has been drastically decreased.

This accessibility raises a crucial question:

how do we ensure that content actually performs?

In other words, how can we ensure it ranks effectively,
generates qualified traffic, and drives user engagement?

For businesses, it's no longer just a matter
of experimenting with Al, but of integrating it as a critical
strategic lever in 2025.




The 3 pillars of high-performing Al
content

For Al-generated content to truly deliver against business
objectives, three critical elements must be leveraged:

SEO, brand voice, and brand-specific expertise. These pillars
work together: weakness in any one of them compromises
the overall effectiveness of your content strategy.

1. Brand expertise: knowledge at the heart of
Al-generated content

High-performance content relies on accurate, relevant, and
up-to-date information. Generative Al cannot reproduce
your organization’s expertise by itself: it must be supplied
with quality data to guarantee it delivers content that is
reliable and differentiated.

This information can come from many sources:

—> Internal data: product catalogs, technical documents,
existing content, etc.

—) External sources: market studies, industry reports,
relevant web content, etc.

—> Expert knowledge: insights from in-house teams,
making it possible to augment Al with proprietary
information.

Knowledge

Al
Content

Brand Voice




EXAMPLE

An online sporting goods brand is preparing to launch a new
collection of hiking boots. To ensure that these products

are immediately visible and attractive online, they need
complete and engaging product description pages.

But without a well-structured knowledge base, Al-generated
descriptions are likely to be generic, irrelevant,

and incomplete.

Integrating the brand’s internal data - material
characteristics, certifications, maintenance tips - as well as
insights from designers and product managers,

allows the organization to augment its Al outputs

with specific, unique, and relevant information.

Result:

In just a few minutes, Al generates dozens of product
pages with detailed, differentiating descriptions,
enriched with the brand's knowledge resources.

This frees up the marketing team to focus on other strategic
tasks, while guaranteeing brand distinctiveness, editorial
consistency, and better SEO visibility the minute

the products are live.

Generate a paragraph

> Regenerate

+ Add content
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THE SEMJI ADVANTAGE

Al+ Knowledge

Your expertise shines with each word

3X more relevant

Don't settle for generic content. Al+ Knowledge integrates
your internal resources and knowledge repositories to generate
specific, accurate content adapted for your company's needs.

Accuracy and SEO at the heart of your strategy

Save revision time and optimize your SEO performance thanks
to content directly enriched by your in-house data.

100% secure

Take advantage of Al that complies with the strictest security
standards: robust encryption, daily backups, and advanced access
management (SSO, user roles).

Product-page-Putek mesh.pdf

- Reinforced Putek mesh upper.

- PVC side lining for added support.

- Bi-flex and cushioned HFS system for a perfect
fit.

- Weight: 1480 grs.

How to choose the best brand of hiking boots?

Find out how to find the best brand of hiking boots by consid...

Hiking and trekking boots: a must-have
for comfortable walking

The Putek mesh hiking boots are designed to provide optimal comfort and top-
notch performance on all types of trails. Whether you're a beginner or an
experienced hiker, these boots meet your needs for comfort, durability, and reliability.
Thanks to the bi-directional flex system and HFS cushioned fit, these boots mold to
your foot shape for unmatched comfort. Weighing in at 1480 grams...

[ Product-page-trek.pdf 1 & https:/www.yourwebs... 2 Show more




2. SEO and Search Intent: understanding and
responding

Producing quality content isn't enough: it also must be
visible on search engines and meet user expectations.

So SEO optimization is key to maximizing the performance
of Al-generated content.

Three aspects are essential:

9

é

Keyword and search intent analysis: identify

strategic queries and understand users’ expectations.

Fit to format: Al must generate structured content
based on the SERP and the type of content favored
by search engines. For example: comparison, detailed
guides, FAQ, product page, etc.

Ongoing optimization: effective use of Al does not
stop at the initial content creation, but includes the
integration of regular monitoring and updating.

EXAMPLE

Semiji's Al analyzes user search intent to make

it possible to reflect the desired format and editorial
angle of the content the platform generates.

For a query such as "best smartphone 2025", Semji

will surface insights that the best-positioned pages
offer detailed comparisons with tables and expert
opinions. Semji can then generate a structured article
meeting these criteria and optimized for SEO.




3. Brand voice: showcasing your brand’s
unique personality

In an environment with large volume content production,
differentiation is a major challenge - and opportunity.
Brand identity is expressed through tone of voice, which
must be consistent and clear across every brand touchpoint.

Three aspects need to be taken into account:

é

Tone fit to format and context: a blog post will often
adopt an educational or descriptive tone, while
a product page will benefit from more concise,
persuasive language as it drives to conversion.

Consistency across touchpoints: wherever your
potential clients encounter your brand - website, social
networks, marketing campaigns - the experience should
be consistent and unique to help build brand awareness
and credibility

Engagement and resonance with the target
audience: even content best-optimized for SEO will
only have an impact if it captures attention and
generates interaction with your intended audience

EXAMPLE

An e-commerce brand specializing in high-tech
equipment has been using Al to quickly generate
content without taking editorial distinctiveness into
account. The generic content they created was
effective for SEO but not for capturing the attention
of their target audience.

To ensure compelling and consistent communication,
it uses Semji to tailor its tone of voice to the content

type:

¢ Inbuying guides, it employs an informative
and reassuring tone, highlighting practical advice
and detailed comparisons to help consumers feel
they are making a fully-informed choice.

On its product pages, it adopts a more direct
and commercial style, emphasizing key benefits,
essential technical features, and differentiating
factors.

Result: content that is much more personalized
and personal, which bolsters the brand’s image
and credibility, and delivers better user results
(higher conversion rates, longer dwell time, lower
customer acquisition cost, etc).
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What to conclude?

SEO optimization is an essential pillar for exploiting the full
potential of Al for content production. By incorporating an
approach based on search-intent analysis, search
engine-optimized structuring, and continuous content
optimization, brands can maximize their visibility and the
strategic impact of their content.

But to take full advantage of Al, it's not just a question of
improving SEO performance: we also need to fundamentally
transform our creative processes.

The challenge now is to industrialize and scale production
while doubling-down on quality, relevance,
and differentiation.

Before

The traditional colors and the textured
waffle-patterned sole of the Field
General have a retro “American football”
look. Discover the new “it” pair.

++ After

The Field General is shaking up the
sneaker world by revisiting the vintage
style of American football. Synthetic
leather and resistant fabric. Textured
waffle outsole. A look that's 100%
vintage American football. Step into
sneaker history and write your own
story: just do it.




THE SEMJI ADVANTAGE

Al+ Brand Voice

Semji White Paper

Content as your brand ambassador

++ Where do you want to post ? Blog \ ( Corporate " \ Landing Page

Your unique tone, a strong identity ‘ ; \ { o
Product List Product pa

Move from generic to authentic content that perfectly reflects

. . i With Al+ Brand Voice
your brand and creates a strong bond with your audience. () without
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Customization and adaptability

Generate content specific to your personas and desired formats:

B2C blog posts, B2B landing pages, product pages... all while
ensuring consistency and relevance.

Production that scales to save time

Produce more SEO-optimized content in record time, while still
prioritizing quality and strategic outputs.

Your text X

An Americano is a coffee beverage made by
diluting one or more shots of espresso with
hot water, resulting in a drink similar in
strength to brewed coffee but with a distinct

flavor profile.

Your text X

Bring the rich, bold flavor of a classic
Americano into the comfort of your own home.
With just quality espresso and hot water, you
can recreate the timeless coffee experience
anytime you wish.
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A paradigm shift: operationalizing Al

The real strength of Al lies not only in the volume
of its content production abilities, but in its intelligent
integration into existing processes.

The task in 2025 is to move from experimentation

to integration. Winners will scale content production
and creative output while doubling-down on quality,
relevance, and differentiation.

Al makes it possible to accelerate and optimize every
stage of the creative cycle:

—> Automate production for high-volume content needs
(product pages, local pages, category pages)

Structure and enrich content with in-house knowledge
resources and real-time SEO analysis

é
—> Customize tone and editorial angle to suit format and
audience,

9

Continuously improve content optimization by detecting
obsolete information and integrating market trends.

Automate

Generate an 'Expert Advice' block
with CTA based on feedback

Save Template
% Structure

Templates T PPT X7
.PDF .DOC .CSV
.
Personalize

Knowledge
Who are you writing
for today ?

4. BtoB

4+, BtoC

Optimize

4+, Persona

Brandvoice Your SEO

Content Score

eo content

Al also offers a strategic lever for optimizing editorial
workflows: content production is faster, but above all
better. Al helps with adapting to the specific requirements
of each content type and guarantees maximum visibility
and engagement.




Semji White Paper

Content Marketing: Maximize ROl and productivity with Al

SEO is an essential pillar for exploiting the full potential of Al
for content production. By incorporating an approach based
on search-intent analysis, search engine-optimized
structuring, and continuous content optimization,
brands can maximize their visibility and the strategic impact
of their content.

But to take full advantage of Al, it's not just a question
of improving SEO performance: we also need
to fundamentally rethink our creative processes.

The challenge now is to industrialize and scale production
while doubling-down on quality, relevance,
and differentiation.

Identify the types of content to be produced:
What formats? What volume? What strategic role
will each type play?

Enrich Al with the organization’s knowledge
resources in order to to produce highly relevant
content anchored in the brand’s proprietary

and unique expertise.

Infuse Al with your brand voice to ensure
that the content generated is consistent, unique,
and reflects your brand personality.

Create templates: simplify and accelerate
the creation of your recurring content, increasing
productivity.

Verify accuracy: Al can hallucinate, so make sure
it shares its sources with you (whether external -
articles, scientific resources - or internal from your
knowledge base).
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Al as an operational lever:
methodology and best
practices

Artificial intelligence is transforming content production,

but its effectiveness depends on its intelligent integration
into editorial workflows. Depending on the nature

and purpose of the content, two complementary approaches
can be employed:

e Step-by-step copywriting, where Al is employed
at every stage to guarantee maximum control
and in-depth personalization

e Rapid generation, which saves considerable time
by producing complete content in a single click,
with human intervention limited to proofreading
and optimization.

The choice between these approaches depends

on the strategic value of the content: feature articles
and buying guides require more fine-tuned control,
while recurring or comparison content can often employ
a more automated approach.

Q-

Al Deployment

4
2 methods

J

),
)

Step-by-step copywriting Rapid generation

feature article, recurring or
guides... comparison content




Step-by-step Al-powered
copywriting

For some companies, producing detailed, high-value
content requires exacting control. Al then becomes
an assistant that structures and accelerates the process,
while leaving editors in control of personalization

and expertise.

Blo

To illustrate this need, let's take the example of an insurance
company publishing a buying guide to help its customers e —

identify the best offer for them according to their needs

(young driver, family, senior, professional, etc.).

Where do you want to post ?

Brand Voice Structured Plan Key points In-House Knowledge Collaborative High-Value
Resources Feedback Content!

o o o o o (+,)
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1. Define and set a brand tone

Before starting, it's essential to ensure that the content
reflects the brand’s identity and the editorial guidelines for
the site.

An insurance company could adopt different tones of voice
depending on the format: an informative and educational
style for an explanatory guide, more reassuring and
convincing for the sign-up page.

In this case, the company sets a clear, explanatory tone,

emphasizing transparency and simplicity, in order to make
information accessible to all types of policyholders.

Brand Voice

o

Settings

What's your brand name?

Your brand

What's your target audience?

First-time buyers searching for an offer that meets their needs

Additional instructions

- Transparent: give the most information possible on each type of offer
- Write simply: Use vocabulary accessible for everyone and avoid long phrases

- Clear: Don't discuss different offers in a single paragraph

Set voice as default

0/500 characters
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2. Generate a structured plan based on user
expectations

Al can offer several structures depending on the search intent
and the type of content to be produced.

For a comparative guide like "Which car insurance should you
choose based on your needs?," Al proposes a structured plan
including a presentation of the different coverage options
(basic coverage, standard coverage, full coverage), case
studies for each profile (young driver, professional, family) and
a decision-making section highlighting the essential selection
criteria (price, coverage, exclusions).

Brand Voice Structured Plan Key points

. o

+ Atomic Content & @ Paragraph

{ct Mark as published

Which car insurance plan should you choose based on
your needs?

How to choose the best car insurance plan in 2025: A
complete comparison guide

Understand the differences: 3 types of car insurance coverage
Basic coverage: the minimal required coverage

Standard coverage: provides a balance between cost and full coverage

Full coverage: offers maximum protection

The Top 10 Car Insurance Providers in the US in 2025
Market leaders and their reliability

Best value for money

[l ) 64words [ Copy content

In-House Knowledge Collaborative High-Value
Resources Feedback Content!




. o .o o + Atomic Content 4 (@ Paragraph e 303
3. Use key points to guide your writing

New drivers: which plan to choose?

Rather than directly writing the full text, use Al to first
generate key points for each section. This enables the writer Criteria that influence your insurance plan’s premiums
to refine the information and bypass writer’s block. + Vears of driving experience

- The driver's age

In the section for new drivers, Al can suggest key points on rHIStGrya paStielalms
. . . . . « Place of primary residence (certain zip codes are more costly than others)

specific criteria to take into account (premium cost, + ohloieTypelhgavaivesngihe typd

deductibles, assistance options). The writer then enriches this + Vehicle usage (annual mileage, professional use)

starting point with specific data on existing offers and

practical advice on reducing the price of one’s insurance. How to reduce the cost of your insurance:
To immediately reduce the cost of your insurance, several solutions are available to you. For your first car, opt for a
used car with a typical 4-cylinder engine, and choose basic coverage. This will be less expensive to insure. You
can also negotiate the amount of your deductible, where a higher deductible will reduce your monthly premium

Brand Voice Structured Plan Key points In-House Knowledge Collaborative High-Value

Resources Feedback Content!

o o +,)
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4. Leverage internal knowledge resources for
content enrichment

Insurance companies often have internal simulators,
comparison tables and databases at their disposal that are not
available on the internet. Al can draw on these sources to
ensure the accuracy and relevance of information.

As part of creating this buying guide, Al can extract specific
data from the company's internal catalog and generate
detailed descriptions of the various plans, including levels of
coverage and available options. The writer then adjusts this
information to ensure it is perfectly understood by the reader.

Brand Voice Structured Plan Key points

In-House Knowledge

{5t Mark as published

+ Atomic Content & @  Paragraph

Passenger protection being the first priority for a family, benefit from a robust bodily injury guarantee, covering all
occupants. To maintain sufficient protection while managing your budget, several strategies are possible: access
discounts when you use the same provider for all your insurance needs. Or choose usage-based insurance
programs that reward responsible driving. Feel free to renegotiate your contract annually based on changes in

your family situation and your mobility needs.

The advantages of our family auto insurance plan

Enjoy a customized insurance plan for the whole family

- Renewal bonuses based on good driver records
« Exclusive benefits for drivers under 25 when insuring their first vehicle

- Simplified budget management with payment in interest-free monthly installments

Request a free quote

1Y) 64 words [0 Copy content

Collaborative High-Value
Resources Feedback Content!

@
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5. Refining content with collaborative
feedback

Optimizing content is a team effort. Thanks to integrated
collaboration tools, an editor can gather feedback from the
team and automate the Al's consideration of
modifications.

After validation of the first draft of this buying guide, a
Content Manager may ask to add a "Mistakes to avoid when
choosing insurance"” section to facilitate reader engagement.
Al then adjusts the text to take these recommendations into
account, and optimizes internal linking by adding the sections
to the corresponding underwriting pages.

<+ Atomic Content € @ Paragraph eee g03 Mark as published

« general condition and maintenance of the vehicle
- the appraised value of the classic car

- the frequency of use (occasional use)

« the garage location (secure parking required)

« the annual mileage (generally limited)

« the conditions of transportation and display

« the type of registration (standard or classic)

How to optimize your classic car insurance coverage?

To best protect your classic car, several factors should be considered.

Take out specific “vintage vehicle” insurance, rather than standard car insurance.

These specialized contracts offer appropriate guarantees and more advantageous rates. This
cars are statistically less exposed to the risk of accidents and better maintained by their owne
The value of your vehicle must be established through professional appraisal, which will serve
compensation in the event of a claim. This appraisal should be renewed regularly to take accc
in the classic car market. To optimize your insurance premium, make sure you have a closed &
Consider taking out a multi-vehicle policy if you own several classic cars; insurers often offer
for multi-policy coverage.

64 words

Collaborative
Feedback

Comments

John Doe

Add a section, "Mistakes to avoid when
choosing classic car insurance”

Jane Deer M

We have a multi-car discount that can help
save as much as 20%, depending on the
State the customer lives.
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Why take the step-by-step approach?

S Enhanced editorial control: every stage of the writing
process is optimized, while maintaining human control
over quality and relevance.

_) Personalization and differentiation: content reflects
the brand's identity and sets it apart from
the competition.

_) Leveraging internal data: Al exploits the company's
proprietary knowledge resources to produce richer, more
accurate content.

An efficient approach to strategic
content

This method is particularly suited to content where
accuracy and expertise are essential, such as buying
guides, comparisons, or educational content.

It ensures that Al remains an editorial support tool,
not an automatic generator disconnected from the brand's
strategic aims.

While this approach saves time and enhances control,
it also has certain limitations:

Dependence on input data: accurate, specific
content requires rich, reliable knowledge resources,

Requires human intervention: Al does not replace
business expertise and editorial oversight,

Uniform style: without advanced adjustments,
content can lack real differentiation,

Limited creativity: Al structures and optimizes,
but struggles to create engaging narratives.

Al is a powerful lever, but its effectiveness relies on synergy
with human expertise to guarantee high-performance
content that is aligned with a brand’s identity.
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Generate complete content
in one click, then edit

Producing a large number of SEO-optimized local pages
may seem complex, but an automated approach speeds up
production while guaranteeing editorial consistency

and optimal quality.

Unlike step-by-step copywriting, this method relies

on the rapid generation of structured content that is then
edited to ensure relevance and alignment with editorial
and SEO objectives.

Example local agency page

pre— SEO-Optimized block

Engaging CTA G

Real estate market data

EXAMPLE

If we take the example of a real estate company wishing
to create hundreds of local "Agency+City" pages, the
challenge is to offer high-value content while making
effective use of internal databases.

Each page must contain:

An SEO-optimized block with agency details
(name, address, opening hours, telephone
number), automatically retrieved from an internal

database,

An engaging CTA encouraging people to join
the agency (employment ad to recruit new
agents),

An informative block on the local real estate
market, enriched with relevant information
(average price per ft?, vacancy rates, buyer

and tenant statistics).




) Custom instruction O

1. Prepare a structured brief to guide Al What instructions would you like to give ?
As with a human copywriter, an accurate brief is essential to The content must be in agency page format. It
guarantee SEO-optimized content aligned with users' should contain :

expectations.
-An introduction putting the Toronto real estate

This brief defines: market in context.
-An insert with practical information about the
9 Content format (agency page, local page, real estate agency.
guide, etc.), -A call to action that encourages users to call the
agency.
9 Essential information blocks (agency details, -A summary table of average prices per m2, average
key figures, call to action), time to sale, and typical buyer and tenant profiles
-A paragraph explaining why you should call on a
—> Section structure and data to be integrated professional to buy or rent a property in the city.

automatically.

488/5000 words
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2. One-click content generation

Once the brief has been defined, the Al automatically
generates structured content in seconds, based on internal
data and SEO best practices.

In the case of a "Toronto real estate agency” page, the Al will
be able to produce:

e A presentation of the local real estate market,
incorporating current trends (e.g. strong student rental
demand, attractiveness of specific neighborhoods,
public transit access by neighborhood),

e An automatic focus on agency details, for easy access
to essential contact information,

e An updated statistics insert with the latest data on
prices, average time to sale, and buyer profiles,

e Anengaging CTA, encouraging visitors to book an
appointment or join the agency as a professional.

+ Atomic Content & ¢ Paragraph e 303 Mark as published

Toronto Real Estate Agency - your local partner

Toronto Real Estate Agency - find your ideal home with a local partner...

Your expert real estate agency in Toronto: personalized
support for all your dreams

In 2025, Toronto will confirm its status as an attractive metropolis with a dynamic real estate market, driven by
strong student rental demand and continuing enthusiasm for the neighborhoods in the Old Toronto district. From
Corktown to Kensington Market, to the Beaches, each sector offers unigue investment opportunities. Our real
estate agency, rooted in the heart of Toronto, puts its local expertise and in-depth knowledge of the market at

your service to make your purchase, sale or rental a reality.

The Toronto real estate market in 2025

Trends by neighborhood: from Rosedale to the Beaches

The Toronto real estate market shows notable differences across its neighborhoods. Rosedale continues to hold its
prestigious status with an average price of CAD $2,200/sq.ft., highly sought after for its grand historic homes and
lush, tree-lined streets. Demand remains robust, although there has been a slight price dip of 3% over the past

year.

F1 ) é4words D Copy content
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3. Revise and refine generated content

While Al produces structured and optimized content, human

proofreading is still necessary to refine the text, adapt the
tone, and enrich certain elements. Guide to the most sought-after neighborhoods in 2025

The South End has seen significant changes in 2025, with real estate prices ranging between $900 and $1,100

Let's ta ke the exam ple Of a page ded Icated to a real estate fer sqtf; Tbhide:e\opment of nefvv trans?ortation infrastructure, \'nc\.uding the expansion of the South Station

. . ransit hub, has drawn a wave of professionals and commuters looking for easy access to downtown Boston.
agency in Boston. The Al could generate a text describing
attra Ctlve nelg h borhOOds a nd Iocal trends (e'g * SeaSIde Residents are drawn to its boutique shops, upscale restaurants, and proximity to cultural landmarks, creating a
property pr|CeS’ h|gh demand for Vacat|0n propert|eS)_ vibrant, yet sophisticated atmosphere that attracts both professionals and young families.
A copywriter would then be able to:

Back Bay stands out for its charm and historic appeal, with tree-lined streets and Victorian brownstones.

Comments

The Seaport District, located by the water, continues to be a prime area for long-term invest
transformation from an industrial zone into a thriving business and residential hub makes it es

for high-end buyers and investors looking for properties with spectacular waterfront views an

e Adjust the tone to better reflect the agency's brand tech companies and cultural venues.
image and identity,

Beacon Hill remains one of Boston's most prestigious neighborhoods, characterized by its co

Jane Doe
classic brownstones, and historic charm. With a prime location near the Massachusetts State .
Vary the length of phrases to give the copy

P Add pra Ctlcal tl pS a nd recom mendations for the most Common, it continues to attract affluent buyers seeking a mix of luxury living, rich history, anc more rhythm
R R city’s best restaurants, boutiques, and cultural sites.
in-demand neighborhoods,

Jamaica Plain is a neighborhood known for its laid-back, community-focused vibe and abun:

including the Arnold Arboretum and Jamaica Pond.

e Optimize internal linking by integrating links to
available properties or practical guides on the site.

Jane Doe
: . Adg examples of places in each .
Thanks to this approz_ach, proc_jucmg local pages becomes_ RehoRtion the, rarisbaoaeaty
faster and more efficient, while guaranteeing search-engine locsl knowledge of the city

friendly content that is relevant, informative, and engaging
for users.
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Why choose this approach?

—> Save significant time: ideal for recurring content
requiring rapid production,

—> Consistency and clarity: thanks to a structured brief
and a methodology adapted to the content format,

—> Ease of use: accessible to marketing and editorial
teams, with no need for advanced technical expertise.

A method adapted to high-volume
content

This approach is particularly suited to content where speed
and consistency are priorities:

Recurring product comparisons,

Local pages,

Automated product data pages and descriptions,
Standardized SEO content based on templates.

Rapid generation

recurring or
comparison content
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Watch-outs

While this automated approach saves significant time
and ensures efficient standardization, it does have certain
limitations:

—> Risk of generic content: without personalization
and human enrichment, text can lack originality and
perceived value.

—> Information reliability must be verified: Al uses
available data, but may produce summarized content
or require adjustments to avoid errors.

—> Less flexibility in tone and storytelling:
Content is structured, but it may lack nuance, emotion, or
a differentiating angle.

—> Limited for highly specialized content:
for technical subjects or those requiring a high level of
expertise, closer editorial supervision is essential.

Al is a powerful tool for accelerating the volume of

content production, but strategic guidance is critical to
ensuring quality, relevance, and differentiation.




28

Automate and scale

high-volume content creation

On websites, certain sections follow recurring structures
and require frequent updating: product descriptions, FAQs,
call-to-actions, introductions and conclusions. Automating
their generation not only streamlines production,

but also ensures editorial homogeneity and consistent
SEO optimization throughout the site.

The trick is to find the right balance between
standardization and personalization. For example,
an e-commerce business can automate the writing of

product pages based on an up-to-date database, while still
allowing for specific adjustments to highlight differentiating
benefits according to the target.

By integrating these methods into their processes,
companies can free up time for higher-value content,
where human intervention remains essential to guarantee
engaging and differentiating results.
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3 key steps to automate recurring
sections

1. Identify relevant sections

The first step is to analyze your site for recurring content
blocks, i.e. standard sections that follow a similar structure
across your site.

For an e-commerce site, this could include:

e Product pages: standardized descriptions highlighting

essential features (dimensions, materials, compatibility,

etc.),

e Buying guides with general advice on a given type
of product (e.g. "How to choose your smartphone in
20257"),

e FAQs answering the most frequently asked questions
about a specific product or category,

e Product comparisons summarizing the differences
between several models in the form of structured
tables.

EXAMPLE

An e-commerce site specializing in household
appliances knows that its buying guides always include
a section entitled "Essential criteria to consider” and a
comparison table of leading appliance models.

By automating these blocks, it guarantees consistent
information delivery while optimizing production time.




2. Create customized templates with
personalized prompts

. . . . EXAMPLE
Once the recurring sections have been identified, the next step
is to create evergreen templates that structure this content in
a standardized way. An e-commerce site selling laptops can create
an "Expert Opinion" template where Al generates
This involves: personalized recommendations based on the type
of user:
e The use of well-defined prompts: an FAQ template
can be based on typical questions (e.g. "What is For students: choose a lightweight,
the product’s battery life?") which Al answers with the fully-equipped model,

help of an internal database.

For gamers: opt for models that include
a dedicated graphics card,
For professionals: choose models with high

e Variations according to context: the same template
can be used for different types of content

(e.g. "Expert Opinion" buying guides, "Essential features" storage capacity and sturdy casing.
for product pages) By defining these structures upfront, the site ensures

e Dynamic data insertion: information can be rapid, consistent production while maintaining a degree
automatically extracted from a product catalog of flexibility according to the context.

or database to generate accurate, up-to-date answers.
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Benefits

Increased productivity: significantly reduces time
to creation for standard elements, freeing up time
for higher-value activities.

Greater consistency: standardizes format and tone
across touchpoints, guaranteeing a consistent user
experience and efficient, replicable internal best
practices.

Flexibility: templates can be adapted according
to content type, product, or marketing objectives.

Scalability: once templates have been created,
they can be applied at scale, unlocking high-volume rapid
content deployment.

Initial investment in template creation: setting up
effective templates requires prior thought about
structure, dynamic variables, possible variations,
and future needs.

Risk of genericized content: without personalization
or human adjustment, automation can produce overly
general texts, reducing user impact and engagement.

Dependence on source data: quality content
generation depends on complete and up-to-date
sources - without it, content accuracy and relevance
can suffer.

Lack of contextual nuance: some types of content
require a differentiating editorial angle or a more
narrative approach, which is difficult to generate with
automation.
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SEO at scale

Once the templates are ready, they can be deployed at scale
across different pages of a site, taking into account both SEO
needs and user expectations.

The objectives are to:

—) Apply templates to hundreds of pages in a matter
of seconds,

—> Maintain consistency of tone and structure throughout
the site,

—> Personalize content generated according to
the specificities of the product or category.

EXAMPLE

A technology e-commerce site can automatically
deploy a comparison chart for each product category.

When a new item is added to the catalog, the Al can
automatically generate a detailed product page, with
the main features highlighted and a comparative
summary relative to other similar models.
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Key steps to scale SEO

Define structures according to each type
of page

Each type of content has its own requirements in terms
of tone, structure, and highlighting key information.
Before scaling production, it's essential to set up specific
structures according to each format.

For example, an e-commerce site can adopt different
approaches depending on the aim of the page:

> Product data pages: highlight technical features
and competitive advantages,

9 Category pages: optimize keyword structuring
and thus associated search intent,

—> Local landing pages: integration of geolocalized data
and differentiating features by region or city.

EXAMPLE

Let's take the example of a household appliance
manufacturer who wants to standardize the
presentation of its product pages.

It can define a standard template incorporating key
points around energy performance, flagship features,
and consumer reviews, ensuring harmonized and
consistent content across the entire site.
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Use internal knowledge resources to enrich
content

One of the major challenges of scaling SEO content is

to guarantee the accuracy and relevance of the produced
information. To avoid generic or repetitive pages, reliable,
structured data is essential.

A company can integrate various internal sources to enrich its
content:

—> Product catalogs and technical descriptions: provide
detailed, factual product pages.

—> Business and regulatory data: useful for sectors such as
insurance, finance or healthcare, where every page must
meet specific requirements.

—> Customer reviews and testimonials: add social proof
and build trust, these can be used dynamically to enrich
sales pages

EXAMPLE

For example, an insurance company wishing to optimize
its local landing pages can integrate its pricing grids
and coverages specific to each geographic zone.

This enables them to offer differentiated,
hyper-targeted content, optimizing for SEO while
providing real value to site visitors.
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Standardized content at scale augmented with
SEO

Once templates are ready with the integrated internal
knowledge resources, the final step is to generate content
en masse, optimizing it for SEO.

An e-commerce company that needs to publish thousands
of product pages online can automate production by using :

—> Apredefined structure to ensure clarity and legibility,

— Integration of keywords and search intent to maximize
search engine visibility,

— Differentiating elements (product benefits, customer
reviews, usage tips) in order to avoid content duplication.

EXAMPLE

An e-commerce site launching a new collection
of high-tech clothing or accessories can generate

hundreds of product pages in just a few hours, while
ensuring quality consistency and SEO optimization.
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Benefits

Save time and boost productivity: an exponential

increase in the volume of content that can be generated,

reducing the workload of editorial teams.

Coherence and standardization: each page follows
a well-defined structure, for a clear and seamless user
experience.

Integrated SEO optimization: with pages structured
according to best practices, you maximize your ability
to achieve high search engine rankings.

Instant updates: when a new product or offer is added
to the catalog, a comprehensive page can be generated
immediately.

Quality depends on source data: poorly structured or
incomplete data can generate inconsistent
or inaccurate content.

Editorial oversight still required: even with the right
settings, some pages require human oversight to
ensure real added value and avoid inconsistencies.

Less ideal for creative content: content that requires
storytelling or a creatively distinct tone
of voice still require significant human involvement.
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When should you scale your content?

Content at scale is particularly well suited to a number of use
cases:

- For high-volume content: local pages, product pages,
topic-tagged pages.

=)  For standardized and recurring needs: FAQs,
comparative tables, summaries.

—) To accelerate time-to-market: rapidly produce content
for product launches or specific campaigns.

Publishing a high volume of SEO-optimized pages

is a powerful lever to increase a site's visibility and
performance on a large scale. However, its effectiveness relies
on a balanced approach between automation and editorial
oversight, to avoid overly mechanical content,

ensure competitive distinctiveness, and deliver an engaging
user experience.

EXAMPLE

An e-commerce site launching a new collection
of high-tech clothing or accessories can generate
hundreds of product pages in just a few hours, while

ensuring quality consistency and SEO optimization.
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Conclusion: use Al to
reinvent your content
processes in 2025

Artificial intelligence is no longer just a trend: it has become

an essential strategic lever for companies wishing to optimize their
content marketing and SEO performance. Its adoption is not simply
a matter of accelerating content production, but of structuring
processes that are more efficient, more coherent and better
adapted to the expectations of users and search engines.

As we've seen throughout this white paper, Al makes it possible
to industrialize large-scale production, guarantee fine-tuned
content personalization, respond more quickly to market
developments and meet strong compliances needs thanks

to knowledge resources, in-house experts, and fact-checking.
However, its effectiveness relies on a balance between
automation and human intervention, to ensure quality,
relevance, and editorial differentiation.

Companies that are able to integrate these new approaches
intelligently won't just produce more content: they'll create
engaging, high-performance experiences tailored

to consumer demands for digital experiences in 2025.
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Easily track the profitability of created and optimized content.

Eliminate time-consuming production tasks and save up to 10 hours a month.


https://semji.com/request-a-demo?utm_campaign=2025_03_27_ebook_maximize_roi_and_productivity&utm_medium=content&utm_source=semji&utm_content=livreblanc
https://semji.com/request-a-demo?utm_campaign=2025_03_27_ebook_maximize_roi_and_productivity&utm_medium=content&utm_source=semji&utm_content=livreblanc

Semji White Paper

Content Marketing: Maximize ROl and productivity with Al

Accelerate the performance of .
your content

Al Driven Decisions

Semiji is the #1 solution for enterprise and
mid-level companies :

Increase conversion by Create Optimize °
Increase sales by

Competitive insights

Product content

Al + Suite Plan & measure

Al+ KNOWLEDGE
V Al+ FACT CHECKING
Al+ CONTENT

Curious to know more about Semji ?

Elevated AI-Produced COntent

Lz)iaﬁvis (i ~r randstad E ;,M A"lal‘lz@ {3 IGN



https://semji.com/contact?utm_campaign=2025_03_27_ebook_maximize_roi_and_productivity&utm_medium=content&utm_source=semji&utm_content=livreblanc

ASem]l

Reach Further
The Al Solution for Content Excellence

Have feedback on our presentation ?
A guestion about Semji ? Contact us!

+33 184 16 13 20

semji.com

marketing@semji.com


https://semji.com/request-a-demo?utm_campaign=2025_03_27_ebook_maximize_roi_and_productivity&utm_medium=content&utm_source=semji&utm_content=livreblanc
https://app.semji.com/register?utm_campaign=2025_03_27_ebook_maximize_roi_and_productivity&utm_medium=content&utm_source=semji&utm_content=livreblanc
https://app.semji.com/register?utm_campaign=2025_03_27_ebook_maximize_roi_and_productivity&utm_medium=content&utm_source=semji&utm_content=livreblanc

